
YE AR  1   CO U R S E WO RK

FA LL  S E M E S TE R  :  FI R S T  TE RM

Course ID Course Title Credits

MKTG 5200 Marketing Strategy (Seated) 3

3

YE AR  2   CO U R S E WO RK

FA LL  S E M E S TE R  :  FI R S T  TE RM

Course ID Course Title Credits

MGMT 5101 Management Change and Innovation (Seated) 3

3

FA LL  S E M E S TE R  :  S ECO N D  TE RM

Course ID Course Title Credits

ACCT 5000 Foundations of Accounting (Seated) 2

BUSA 5000 Foundations of Quantitative Methods (Seated) 1

3

FA LL  S E M E S TE R  :  S ECO N D  TE RM

Course ID Course Title Credits

MATH 5221 Fundamentals of Business Analytics (Online) 3

MGMT 5111 Leadership and Organizational Behavior (Seated) 3

6

SPRING SEMESTER :  SECOND TERM                                                                                          
Course ID Course Title Credits

FINA 5100 Corporate Finance (Seated) 3

3

SPRING SEMESTER :  SECOND TERM                                                                                          
Course ID Course Title Credits

MGMT 5750 Global Strategic Management (Seated) 3

CSCI 5811 Data Analysis and Visualization for Business (Online) 3

6

SPRING SEMESTER :  FIRST TERM                                                                                          
Course ID Course Title Credits

ACCT 5200 Managerial Accounting (Seated) 3

BUSA 5200 Decision Making Under Uncertainty (Seated) 3

6

SPRING SEMESTER :  FIRST TERM                                                                                          
Course ID Course Title Credits

CSCI 5810 Data Management and Business Intelligence (Online) 3

3

S CH O O L  O F  G R A D UATE  S T U DIE S 
M BA  —  D I G ITAL  MARKE TIN G  CO N CE NTR ATIO N  —  S E ATE D

E FFEC TIVE  
AU GUS T  2021

Clayton State University is accredited by SACSCOC, further information can be found at https://www.clayton.edu/sacscoc.

TOTA L  H O U R S:  3 3

20 MONTHS; 24 BUSINESS CREDIT HOURS OF CORE SEATED; ELECTIVES ONLINE; NO SUMMER SCHOOL


